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Abstract

The objectives of this research are to understand the relationship
between attitude toward the behavior, subjective norm, perceived behav-
joral control, moral norms and online donation intention. The research
methodology is quantitative using survey research. The sample of research
are people with experience in online donations on Facebook and Twitter
from 200 samples.

The research found that 1) The variable with the highest mean is
moral norms. 2) The variable that had the highest correlation with online
donation intention is attitude toward the behavior. 3) Testing the hypothesis
found study attitude toward the behavior, subjective norm and moral norms
are correlation with online donation intention. Perceived behavioral control

is not correlation with online donation intention.
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