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Exposure, Attitude and Uses

: A Case Study of Facebook Page Dungtrin Fan Club
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Abstarct

This research aims to study the exposure behavioral attitudes and uses of
the group Dungtrin Fan Club. The research in the form of quantitative to study a
group of 400 members in Dungtrin Fan Club. Using the tool by questionnaire for
statistical analysis of the average variable are important.

The study showed that the mostly sample are female. The average age of
the most common age is 40 years old. Education level of the most common is
Bachelor and The career of the most common is employees office. The exposure
to media Facebook fan page.The nature of the interaction every day. The
frequency of use 2-5 times a day. The most active period of 18:01 to 22:00. Using
a mobile device. What makes to known group is search by yourself. The reason
for choosing a fan page is to news update. The volume of data received 2-3 times
a day. and interact in fan page with the most is click like on content.

It was also found that the attitude towards of a fans are at the highest
level. The attitude of the content presented is valuable at the highest level. And
the uses of a fan at a high level. The knowledge and insights that have adapted to
the daily life at the highest level. The relationship between attitude towards and

the uses of fans. It also is consistent relationship with each other.

Keywords : Exposure, Attitude, Uses, Facebook Fanpage
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