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The Study of Advertising Content of Weight Loss
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Abstract

The objectives of this research are 1) To study the marketing mix
of weight loss product advertising on Instagram 2) To study the characteris-
tics of advertising headline of weight loss products on Instagram. The study
methodology was quantitative research using coding sheet as a tool for

contents analysis. The research data were collected from 200 content posts
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pictures of weight loss products on Instagram during April 1, 2019 to April 30, 2019

The research found that 1) Marketing mix - Product: The most product is the
capsule, The most product ingredients are not specifying ingredients and The showing
quality assurance mark of the food and drug administration found that The most are not
showing the mark. Price: The most price is 300-600 Bath. Place: The most place is prod-
uct dealers via Line @ and Promotion: The most promotion is no promotion. 2) The most

characteristics of advertising headline is guarantee results.
Keywords: Advertising, Weight Loss Products, Instagram, Marketing Mix, Headline
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