i 7 & SiPA {\ AUTODESK.

it oW (oo )
Brware raty

P ey

L

- |

ASLN

0

N1SUS:BUIBINISS:AUBIA
duAuAdUSIa:AdNa

Knowledge & Digital Society
National Conference

U 17-18 wnADNI8U 2559
dnlng AnU:ADNANIAY ULMINeNdsAsuny




v
a v U

M3zl TIMITLAVIA 2559 IV “dann AN HazAdNa” AT

=h.

2

(2nd National Conference on Knowledge and Digital Society)
o v aa a £y . . o a4 A
AUNGHAVAN 17-18 WEAINBU W.A. 2559 B 1D Auditorium 2 ¥4 14 91013 40 ‘]Jﬂi‘lj‘[p»l

U

aa N A a2 U =
Iﬂﬂﬂm%ﬂi}‘ﬂﬁ‘ﬂlﬂﬂ ‘N‘Vi17.l‘ﬂﬂ1ﬁﬂﬁi‘l.l‘ﬂ3»l

#99 12402 (DCO1)
AU C— ANaNOUINUA (Digital Content)

Y3eHUNITUNT : WALAT.NMYIU UAazInAY

U

ey | sHaUNANN | Founadu Fofuinaue

= A 2 s | a Ao )
1 DCO1 ﬂﬁﬁﬂ‘]ﬁ1§1JLL°U°Uﬂﬁﬁ@’dﬁﬂl@\iﬁ@ﬂmﬂiqﬁu ANTI IUNTLUND

rutelwandulanl

262

o =1 Y a a 14 [ 9 [ d A a
2 DC02 MIIAMIToUgIRImanilseinlaely oSl U3nsu lod

U

9
=\

Jd o § 9 [
Iﬂ‘i\i\i'luﬂﬂ/\lﬂu@‘iﬁuﬁﬂi GUTJLWﬁEI'J’L’fHTJW
d' a 9 a o =R Y A
ADY NDITUA T NIATTIUNNDIDUUDI
v A =} U 1 a % %
UNLTYU IiﬂliﬂuﬁuﬂWlﬂﬂﬂﬂﬂWﬂM WHIA

eqlua

272

a A 4 d o a 1 a
3 DCO03 @ﬂﬁwaﬂlﬂﬂﬁﬂﬂﬂuiauﬂﬂv\lq@ﬂiillfﬂil,m\‘i ana RN

dy Y A da Y
ﬂ'lElL'ﬁ@W'lll@ﬁ@\?ﬁl’lﬁﬁjuyﬂﬂﬂlflﬂjﬂ?u

287

a ] a @ an a
4 DCO5 msisziiuanudesmsiuiiusuniosssn | Sywun A5 ladana
=] [
TumslsatavesioguIngluwa

NIUNNUNIUAT

309

ax d' a 9 d‘ o a d o a A
5 DCO6 nadsMIdeesaumlszmnnaIoadions AMasel Hungnsai
[ < d' o d v
sutia loapanadodinuoou larinuns

9
anaularovesiogunaaine

324




262

= A g TR a o ¢
n15ﬂnmgﬂam‘unﬁﬁﬂmsmmaﬂﬂmm‘lauwmnmﬂwam‘vu"lau
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Abstract: This research study and analyzes the sticker line. The purpose is to study the patterns

of a sticker line, face expression and sentences in communications have been popular. The data

were utilized to improve communication through the sticker line. The research in the form of
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quantitative research with content analysis by analyzing the types of official sticker line that most
popular selling 25 ranked number, A total of 600 item for study.

The results showed that the type of sticker lines most popular is animated sticker. The
character most popular are female. Language form most popular is Thai language and English
language. And the number of characters within the sets most popular stickers is one character.
Then, The analysis of the face expression of the sticker line. Has found a way to express
themselves in a positive direction with smiling faces. And sentence patterns are used in the
communication that is a positive direction. It is a pattern sentence positive.

The research shows that this form of communication with stickers line through the line
application. Use a sticker line is going in a positive direction. Can be used as a tool for emotional
expression of the messenger more than communication using text only. It is to help people build a

better interaction and develop into an even more effective communication.
Keywords: Line Application, Sticker Line, Communication via the application.
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